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ACADEMIC DELIVERABLES CELL
TEACHING AND LEARNING PLAN (TLP)
	Programme
	Year
	Trimester
	Specialization 

	PGDMe-Biz
	2010-12
	V
	Marketing

	Subject
	Credit 
	No of sessions 
	Hours  

	Marketing Finance
	0.50
	6
	3Hrs Each

	Faculty
	Cell No
	Res / Office No
	E-Mail

	Prof .S P Desai
	9323352256
	24010804/24013792
	desaisubhash7@gmail.com



	Learning Objectives for the Subject

	To acquaint Finance Principles in Marketing



	Learning Outcome

	To acquaint Finance Principles in Marketing



	Srl No
	Reference Text

	1
	Marketing Management A Finance Emphasis B K Chatterjee





- 2 -
	Lec No
	Topics Covered
	Pedagogy

	1
	Return On Investment, Account Receivables Management
	Lecture

	2
	Evaluation Of Sales Personnel, Sales Budget, Pricing
	Lecture

	3
	Export Pricing Inventory Management
	Lecture

	4
	Distribution Product lIfe Style Cost Estimation Brand Capital Budget DCF Techniques
	Lecture

	5
	Pricing Marketing Audit Due Diligence
	Lecture

	6
	Promotional Decisions Case Studies Brand
	Lecture



	Srl No
	Model Questions (Short & Descriptive Questions)

	
	

	
	



	Evaluation Schedule

	Srl No
	Method
	Description
	Credits

	1
	Case Studies
	Marketing Aspects
	20 Marks

	2
	Test
	End Semister
	30 Marks

	
	
	Total
	50 Marks
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