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Learning Objectives for the Subject


	
To apply quantitative techniques in marketing decisions, to reduce the risks associated with uncertainties in external environment





	
Learning Outcome


	
1 By the Completion of the course Students of PGDM would be able to d apply knowledge of quantitative models for the following key marketing concepts to business decisions :

•  pricing ,advertising, new product development, Test marketing, sales force evalution & 
• distribution. 
 

2 The students would be able to identify and explain the  trends and developments affect current and future marketing practices and how the  marketing decisions are influenced by 
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	Srl No
	Reference Text

	1

2
	Quantitative Techniques in Management  by  ND Vohra

Quantitative Techniques by   JK Sharma




	Lec No
	Topics to be Covered 
(as per sequence given in the syllabus)
	Pedagogy

	1
	
Decision making under certain risk, uncertainty

	Problem based learning for decision trees 

	2
	
Pricing Models

	Classroom Discussion

	3
	Advertising Models Test Marketing, result analysis

	Case Analysis

	4
	Distribution Models 
	Ppt and Class room discussion

	5
	New Product Development 
	Brain Storming 

	6
	Sales Force Evaluation and class Presentation
	Experiantial Learning




	Srl No
	
Model Questions (Short & Descriptive Questions)


	1
	Explain the role and value of quantitative techniques for managing  marketing Decisions    











	Evaluation Schedule

	
Srl No
	
Method
	
Description
	
Marks

	1
	Theory Paper
	Theory Examination
	30

	2
	Role Plays
	Brainstormimg and experiential learning for New product Development 
	10

	3
	Written Assignments
	Written 
	10
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