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      ACADEMIC DELIVERABLES CELL
TEACHING AND LEARNING PLAN (TLP)

	Programme
	Year
	Trimester\

Semester
	Specialization /  Batch


	PGDMe-Biz
	2010-12
	V
	Marketing

	Subject


	Credit 
	No of sessions 
	Hours  

	Direct and Database Marketing 
	1
	3 full day sessions
	27 hours

	Faculty


	Cell No
	Res / Office No
	E-Mail

	Prof. Dr. Denish Shah
	_
	_
	mkthds@langate.gsu.edu


	Learning Objectives for the Subject



	By the end of this course, students will have had the oppurtunity to :
1. Learn about real world direct marketing initiatives and their specific challenges

2. Understand the state of the art direct marketing tools and techniques

3. Understanding different forms of direct markeitng media

4. Apply different direct marketing metrics to manage and evaluate direct marketing efforts

5. Understand the role of digital and social media on Direct Marketing

6. Learn about budgeting and testing with respect to direct marekting programs


	Learning Outcome

	Students will have the knowledge of how to generate, manage and use information within and between countries
They will know the right tools to implement marketing research in the international marketplace

Learn about the developments in marketing Research


	Sr.  No.
	Reference Text

	1.
	Supplementary reading material provided in class

	2.
	Class notes 


	Lec.  No.
	Topics Covered
	Pedagogy

	1.
	Introduction to Direct & database marketing
	Class discussions and Assignments

	2.
	Direct Marketing & related marketing concepts
	

	3
	Importance of data and managing databases
	

	4
	Internal & External data, Cloud computing
	

	5
	Direct Marketing strategies: Issues & Critical considerations
	

	6
	Direct marketing & Loyalty programs
	

	7
	Direct marketing & Sales Incentives
	

	8
	Traditional Direct Marketing media
	

	9
	Data Analysis & applications
	

	10
	Critical role of the internet on Direct marketing
	

	11
	Web analytics
	

	12
	Technology reshaping direct Marketing
	

	13
	Digital & social media marketing case studies
	

	14
	The Art of creative communication
	

	15
	Budgeting and Testing
	


	Evaluation Schedule

	Srl No
	Method
	Description
	Credits

	1
	Final Exam
	
	65%

	2
	In class Assignments
	
	25%

	3
	Class Participation & Attendance
	
	10%

	
	Total       
	
	100
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